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3. Izzo F., Graziano D., Mustilli M. (2018). Big data governance e PMI: evidenze dal distretto 
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culturale”, di Solima L., Carocci Ed.  

5. Izzo F. (2018). Governance delle reti di subfornitura nel settore aeronautico, in L'impresa 
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1.  (2016-2019) International Business Research. 
2. (2016-2018) International Journal of Tourism and Hospitality Management in the Digital 

Age (IJTHMDA). 
3. (2015-2018) EURAM conference. 
4. (2013) CINECA, Futuro in Ricerca. 
5. (2013) CINECA, PRIN. 
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Since 2004  
Research Consulting in heritage management, museum management, local development and Start-
up business development. Economics Department, University of Campania "Luigi Vanvitelli", 
Capua (CE). 
 
2009-2010  

1. Research Consulting in local development, enterprise innovation and management 
Interdepartmental Research Centre of Urban and Territorial Planning and Territorial 
Planning, Federico II University, Napoli. 

2. Research Consulting. ESPON, 2013 PROGRAMME: Targeted Analysis: Success for 
convergence Regions’ Economies / SURE, “Structured empirical analysis for convergence 
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regions: identifying success factors for consolidated growth / SEARCH” PROJECT 
2013/2/4. 

 
2004-2006 
Academic Research in technology transfer management and local development in Aerospace 
Industry, CIRA (Italian Aerospace Research Centre), Capua (CE). 
 
2003 
Academic research in local development. Research Centre URBAN-ECO (Planning and Economy 
Departments), Federico II University, Naples. 
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2002-2003 Master in Technology Management Transfer, AREA Science Park of Trieste, 
Technology Science Park of Salerno, Technology Science Park of Sicilia, Italian 
Technology Science Park Association.  
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