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Research Consulting

Since 2004
Research Consulting in heritage management, museum management, local development and Start-

up business development. Economics Department, University of Campania "Luigi Vanvitelli",
Capua (CE).

2009-2010
1. Research Consulting in local development, enterprise innovation and management
Interdepartmental Research Centre of Urban and Territorial Planning and Territorial
Planning, Federico II University, Napoli.
2. Research Consulting. ESPON, 2013 PROGRAMME: Targeted Analysis: Success for
convergence Regions’ Economies / SURE, “Structured empirical analysis for convergence
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regions: identifying success factors for consolidated growth / SEARCH” PROJECT
2013/2/4.

2004-2006
Academic Research in technology transfer management and local development in Aerospace
Industry, CIRA (Italian Aerospace Research Centre), Capua (CE).

2003
Academic research in local development. Research Centre URBAN-ECO (Planning and Economy
Departments), Federico II University, Naples.

Teachings|

2018-2019: Professor in Evolutions of capitalism, technology and finance, Economics Department,
University of Campania "Luigi Vanvitelli".

2015-2019: Professor in Territorial Marketing, Department of Political Science “Jean Monnet”,
University of Campania "Luigi Vanvitelli".

2011-2018: Professor in Tourism and Heritage Marketing, Economics Department, University of
Campania "Luigi Vanvitelli".

Since 2011: Assistant Professor in Management and Finance, Economics Department, University of
Campania "Luigi Vanvitelli".

Participation in Standing Committees of Economics Department
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Since 2015, Start Cup Lab member.

Since 2011, Placement Commission member.

Since 2018, member of Academic Orientation of high school students.
Since 2017, SUA Commission member.

Since 2014, European Project Commission member.

Education and training]

2003-2006  PhD in Innovation and Entrepreneurship, Economics Department, University of
Campania "Luigi Vanvitelli"

2004 Visiting researcher in Management and network organization in aerospace industry
Cranfield University (UK).
2003 Visiting scholar in Technology Transfer Management Vasteras Technology Park

(Sweden), The Royal Swedish Academy of Engineering Science (Sweden), Hermia
Tampere Technology Centre Finland, Steinbeis Stiftung (Germany), Tecnopolis
(Ttaly).

2002-2003  Master in Technology Management Transfer, AREA Science Park of Trieste,
Technology Science Park of Salerno, Technology Science Park of Sicilia, Italian
Technology Science Park Association.

1996-2001  Top degree in Management and Business Economics, Federico Il University.
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